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ABSTRACT

This research aimed to study the application of digital marketing strategies for
beginner photography service providers in Phuket Province. The target group consisted of
small and medium-sized enterprises (SMEs) in Phuket under the Focuson Studio project,
which was established to provide affordable food photography and promotional
photography services to support marketing and enhance brand image through digital media.
The project implementation involved analyzing business contexts and customer problems
using the 5-Why Analysis technique, setting objectives based on the SMART framework,
and applying digital marketing strategies including social media marketing, Search Engine
Optimization (SEO), and online advertising to increase audience reach and create business
opportunities.

The results revealed that the application of digital marketing strategies enabled
beginner photography service providers to effectively build brand awareness and reach SME
customers. The project successfully completed 17 photography projects, generated a total
revenue of 58,877.50 THB, and published 129 social media posts, resulting in increased
audience engagement and brand visibility. In addition, the project achieved first-page
rankings on Google for certain photography-related keywords in Phuket Province. Although
the return on investment was not yet profitable, the project contributed significantly to
the development of business management skills, marketing communication abilities,
and real-world client experience. These outcomes are beneficial for the future development

of beginner photography service providers.

Keywords: Food Photography, SMEs Marketing, Visual Branding, Social Media Marketing,
Phuket Photography
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