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nuyy Judbasd |, Talsua InAadneiud®  uwag sudssas wunea’
Ekburut Panchaisonge', Watcharobon Kosonwitthayanan® " and Tanawan Puntace’
nuAmMsvieafien AMYUINITTING WM INgIaeNIAne Tuaenideawmile,
2 nangmsAauamansUnudin aAimnsvioaisanasmslsausy anrdinumaniuazuyvemans
unINeIdunIAny JussnRenile
> uTon Inen3uving

'Bachelor of Business Administration (Tourism) in Faculty of Business Administration,

Northeastern University
“Bachelor of Arts Program in Tourism and Hospitality, Faculty of Social Sciences and Humanities,
Northeastern University
*Thai Dream Tour Company

*Corresponding author’s e-mail: watcharobon.yue@neu.ac.th

a o (3

ToguszasdiiiefnuifloAnwiuazilasgingAnssuvestinvieafierfulduinig
UiEnlneasuiiag s feuisidowuunay (Mixed-Methods) lng53UIut9aINNq 1618814
tinvioafieadiuau 100 au Alduinsszninafeungainiou 2567 - nuAIWUS 2568 HuANTEN
#19819U U123 (Purposive Sampling) Hans@nuwnuin wuin degyamluvesimeunuuasunia
dnddngdumendgs Govaz 61%) flongy 51-60 U (Sevay 32%) Uszneue1¥wgsiadiusa (fouaz
52%) A51ele@dsu1nnin 50,001 v (Govay 67%) seowou wazilanuninldan (Gosay 36%)
dlngvouiunmsluiien Adss e (Fosay 21%) TurrniarTusssunn (Funs-enfing)
(Fowar 34%) douldiarlunsvoadion 1 Yuniedluifundu (Gevar 37%) uagldsnduda
Tunsiiune Gewas 35%) Msiiumausazadisiimanunuaimiuasdnnsnunuviesiies
sesiedlineuaueliinaziunisaesiiinuagmyauizveaiion (Govas 56%) maliumaviesiiey
wiazaSaaylUnwanuifiunseudluladeaiiie Govas 98%) wazavveudunsluifisanuien
Hudnilng (Gevag 73%) dendinlsusu/Sassn liifu 4 and (Gesay 38%) n1siiuniavieadien
wiazasdldsuuszanaldiin 30,000 v (Fesaz 48%) umwiswiisaninnda 5 afesied

TaaUssunal (50882 53%) WazlunITVo LN 8IkAAEASIALIANITITLRUNITLAUNIIAILA LD



ASLA 12 na:s:auununsa ASLN 10
“MsIvgIIazWIUIUIANSSY FIUIKUIENISWAIUNGUBUNELEU”

ngé‘a"fi..;1“?::333:2;;28 UKIINY1agN1AQIUDDNIRYVIKLUD

I E U MSUS:U3$INS 1a:NSUNIGUDWAVIUIVYS:AUBA

(Fovar 66%) ludruvesmnuiiemels nuimnufimelalnesmeglussiuanniign Wefiarsandu
setewuinoglussduinniianiita 4 4o lnessddudeniidiadogeiian Ao aufianolalunis
U3n15 (ALRAe 4.86, S.D. 0.35) anuianelalunisivideys (Aade 4.87, S.D. 0.43) mufianela
fumuazmInauy (Aade 4.86, S.D. 0.34) mufisnelalaesiu (Aweds 4.97, S.D. 0.16)

[

AdNARY: WeRnIINUNYiBATeT, AuTianele

ABSTRACT

This study aims to examine and analyze the behavior of tourists utilizing the services
of Thai Dream Tour Company. A mixed-methods research design was employed, integrating
both quantitative and qualitative approaches. Data was collected from a purposive sample of
100 tourists who used the company’s services between November 2024 and February 2025.
The study employed purposive sampling to select participants who had firsthand experience
with Thai Dream Tour. Data were collected through structured questionnaires, and responses
were analyzed to identify demographic characteristics, travel behaviors, and levels of
satisfaction. The findings revealed that most respondents were female (61%), aged between
51 and 60 years (32%), engaged in private business occupations (52%), and had a monthly
income exceeding 50,001 Baht (67%). Most respondents were single (36%). In terms of travel
behavior, participants predominantly preferred visiting museums (21%) and tended to travel
on weekdays (Monday-Sunday) (34%). A significant proportion favored single-day trips (37%)
and primarily used private vehicles for transportation (35%). Planning was an essential part of
their travel habits, with 56% arranging accommodation and identifying tourist attractions in
advance. Social media played a significant role in influencing travel destinations, with 98% of
respondents indicating that they followed popular trends. A large portion of tourists preferred
to travel alone (73%), selected hotels or resorts rated no more than four stars (38%) and spent
no more than 30,000 Baht per trip (48%). On average, respondents reported traveling more
than five times per year (53%) and organized their trips independently (66%). Tourist
satisfaction with Thai Dream Tour’s services was reported at a very high level. All evaluated
aspects achieved the highest satisfaction ratings. The mean scores were as follows: Overall

Satisfaction: Mean = 4.97, S.D. = 0.16, Information Provided: Mean = 4.87, S.D. = 0.43, Service
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Quality: Mean = 4.86, S.D. = 0.35, Comfort and Convenience: Mean = 4.86, S.D. = 0.34.
The study concludes that tourists who used Thai Dream Tour’s services are predominantly
experienced, independent travelers with a preference for short, well-planned trips influenced
by social media trends. The company has successfully met customer expectations, as

evidenced by consistently high satisfaction ratings across key service dimensions.
Keywords: Tourist behavior, Satisfaction
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