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ABSTRACT

This research aims to study the demographic factors influencing the clothing purchase
decision-making behavior through TikTok among undergraduate students, to explore their
purchasing behavior, and to examine the marketing mix factors affecting their decisions.
The sample group consisted of 400 undergraduate students. The research tool used was
a questionnaire. The statistical methods employed for data analysis included frequency,
percentage, mean, and standard deviation.

The research findings revealed that the majority of respondents were female, aged
between 19-21 years, currently in their third year of study in the Faculty of Management
Science, with a monthly income ranging from 6,001 to 10,000 baht, and residing in the central
region of Thailand. Regarding the marketing mix factors, it was found that the participants
placed a high level of importance on all aspects. The product factor had the highest mean
score (3.99), followed by promotion (3.94), price (3.90), and place (3.89), respectively.
As for the purchasing behavior of clothing through TikTok, it was also at a high level.
The respondents emphasized the unique experience gained from shopping via TikTok (mean
score 4.19), followed by their intention to make repeat purchases and to recommend products

to others.
Keywords: TikTok, consumer behavior, purchasing decisions, marketing mix
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