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ABSTRACT

This research aimed to study the factors affecting consumer behavior in purchasing
work clothes through the TikTok application in Nakhon Sii Thammarat Province. It was
a quantitative research using an online questionnaire as a data collection tool for 400 people.
The data were analyzed for descriptive statistical values and hypothesis testing, including
frequency, percentage, mean, and standard deviation. The hypothesis was tested using T-Test,
F-test, and Correlation statistics at a significance level of 0.05

The results of the study found that most of the respondents were female, aged
26-35 years, had a bachelor's degree or equivalent, were private employees, and had an
income of 20,001-30,000 baht. The results of the hypothesis testing found that demographic
factors affected consumer decision-making behavior in purchasing work clothes through
the TikTok application in Nakhon Si Thammarat Province. In addition, it was found that all
aspects of the marketing mix of services affected consumer decision-making behavior in
purchasing products through the TikTok application in Nakhon Si  Thammarat Province.
The results of this study can be used to benefit entrepreneurs who are interested in choosing

online trading channels and providing services to better meet consumer needs.
Keywords: Application Tiktok, consumer behavior, purchasing decision, service marketing mix
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WU 0.00 TUUNAIUTZAUNITANYITAT Sig. (2-tailed) 111U 0.02 FIUNAILBITN TAT Sig.

(2-tailed) WNAU 0.00 wazdwunauTwlasaifou dAn Sig. (2-tailed) 1WAy 0.00 TagnINTIu
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Jadua1us1an (Price) Jad8a1ud09n19n115393911e (Place) Jadearun1sduasunisnang
(Promotion) Tnsn wsauegluszauiudisunian il efiarsundusiesuaiuundede
Tnsnmsmegluszduiiunans Wefiansandusedunui sunuuilaudude Jadoduns
da@sun13naIn (Promotion) dauduiusseauuiunans (r=0.697) sodawndadermuyeinianis
999 (Place) fimnuduiusseauUiunans (r=0.665) Uadeausian (Price) fianuduiusseau
U1unand (r=0.621) uagarnugainedaduaundndae (Product) anudunusseauUiunand
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weluladvesfldleun n33uiuszlevd (Perceive Usefulness ) tunssudinaluladiivanly

duneliiinuszlevid n1ssuganudnglunisldeiu (perceived Ease Of Use ) 1un1siiansan
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