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ABSTRACT

This research focuses on studying and developing a manual for publicizing the steps
and methods of using the Smart Plus application of the Provincial Electricity Authority, Khon
Kaen City Branch. The developed manual can be a guideline for the officers of the Provincial
Electricity Authority, Khon Kaen City Branch 2, to effectively publicize the application.
The sample population is 15 officers of the Provincial Electricity Authority, Khon Kaen City
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Branch 2. The research instrument is an in-depth interview form for participants. The research
results found that the steps and methods of using the Smart Plus application are as follows:
Step 1: Customers go to Google Play or App. Step 2: Customers click on the word download.
Step 3: Register to use the application. Step 4: Adding places to use electricity. Step 5: Checking
the history of electricity usage. Step 5 6: Paying electricity bills. The study recommends that
further research should be conducted on factors influencing the acceptance and use of
the application among elderly users. Additionally, guidelines for developing the application to

better meet the needs of users in specific areas should be explored.
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