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ABSTRACT

The purpose of this research was to 1 examine the 7Ps marketing mix factors that influence
the decision-making of Thai tourists in the Phasi Charoen district, Bangkok, when booking flight
tickets through online channels; and 2) study the impact of safety factors and technology
acceptance on the decision-making of Thai tourists in the Phasi Charoen district, Bangkok, when
booking flight tickets online. The research employed a survey methodology, collecting data
through questionnaires from a sample of 400 people. The reliability coefficient of
the questionnaire is 0.86, and the internal consistency coefficient is 0.918. The research results
showed that in terms of factors affecting the decision to use online flight booking services, the
overall opinion on the 7Ps marketing mix factors is at the highest level (X = 4.25,S.D.= 0.60).
The overall opinion on safety factors and technology acceptance is also at the highest level
(X = 4. 35, S.D.= 0.54.) Similarly, the decision to use online flight booking services is at
the highest level (X = 4.45,S.D.= 0.41) In conclusion, the hypothesis testing results show that
the 7Ps marketing mix factors, including product, distribution, promotion, physical evidence,
and process, significantly influence the decision-making of Thai tourists in the Phasi Charoen
district, Bangkok, when booking flight tickets through online channels. Additionally, safety
factors and technology acceptance also significantly affect the decision-making of Thai tourists
in the same area, with a significance level of 0.05.

Keywords: Marketing mix factors, Decision making, Online platforms, Technology Acceptance
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