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ABSTRACT

Tamarind is considered one of Thailand’s significant economic crops, particularly in
Phetchabun Province, where it serves as a provincial product. Moreover, Phetchabun is
a popular tourist destination among Thai travelers. Various factors, including demographic
characteristics, consumer behavior, and the marketing mix (4 Ps: product, price, place, and
promotion) play a crucial role in influencing consumers’ intentions to purchase tamarind
either as a souvenir or for personal consumption.

The sample group in this study consisted of 336 Thai tourists in Phetchabun who
expressed an intention to purchase tamarind products. Data were analyzed using frequency,
percentage, mean, standard deviation, one-way ANOVA, and multiple regression analysis.

The results indicated that among demographic factors, age had a statistically significant
effect on the intention to purchase tamarind products at the 0.05 level. Regarding consumer
behavior, variables such as purchase frequency during per visit, expenditure on tamarind
products, preferred product types, and sources of information about tamarind significantly
influenced purchase intention at the 0.05 level. As for marketing mix factors, differences in
product attributes, pricing, and promotion were found to significantly affect purchase intention
at the 0.05 level.

Based on these findings, it is recommended that tamarind product retailers place
greater emphasis on consumers aged 30-39 years, as this group represents the majority of

actual purchasers.
Keywords: Purchase intention, Souvenir, Tourist, Tamarind, Marketing mix
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