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ABSTRACT

This research aims to study the appropriate online marketing strategies for promoting
tourism sales and to propose methods for effectively marketing tourism through online
channels. This study is quantitative research, collecting data through 100 questionnaires
distributed to a sample group of customers and users of Divaplus. The questionnaire was
designed to explore the behavior of using online channels, such as websites, social media,
and other platforms, to search for tourism information. It also analyzes the sample group's
opinions on the marketing strategies the company uses, such as promotions, online advertising,
and digital service delivery, to promote sales and enhance the competitiveness of the tourism
business. The research findings reveal that the use of online platforms, such as social media
and travel websites, plays a significant role in reaching customers, creating engaging
experiences, and encouraging purchase decisions. It is concluded that digital marketing is a
critical factor in promoting sales and developing tourism businesses in the present era. It is
concluded that digital marketing is a critical factor in promoting sales and developing tourism
businesses in the present era. The level of satisfaction of the respondents regarding
products/services was the highest, with an average of 3.72. Next is the physical environment
with an average (X ) equal to 3.71. In terms of price, the average (X ) was equal to 3.69. In
terms of distribution channels, the average (X) was equal to 3.69. Tourism marketing to
promote sales through online channels (promotion), the average ( X ) is equal to 3.67.
Personnel/employees have an average (X ) equal to 3.65. Service processes have an average

(X) equal to 3.64, respectively.

Keywords: online marketing, tourism, sales promotion, digital marketing
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