nsus: UUDU'\ﬂ"ISIIa~ﬂ'ISU'IlHUDWEI\)'IUDDUSnOUU'ICI
\\ EU ASDA 11 na:s:AuUIUBIE ASOA 9

N|C2024 “NISWAUUNIASYINDBUBUGDY BCG Model”

AR UNIINYIATAIANSIUDDNLAL VLD

BE-016
daudszaunsniseannlunisangulalunisidenldusnig
Usemindigaviinesswiaviuasane
Marketing Mix in Deciding on Service Selection

Thai Travel Company in Nong Khai Province

adnil suszas!, ansngau Ivwee®, uliug i
Wilairat Panthasri !, Darikarn.wichadech® ", and Kanitha Thongchua ?
" dndnwndnansuimsgsiatudin AaruImsesia unineduniang Jusenideanie
22 919158UsEMANgRTUTINSTINT AMEUINITEINA uInendenang Jusendewmile

*Corresponding author’s e-mail: darikarn.wic@neu.ac.th

UNANED

N15398luAT LTI UsTaIn i a @ nwIdIuUIEaun 1IN aIALaLIN oA N¥ING ANTTUVD

c.
tnvieafindlunsdnduladenlduinisvesudvminiivivesinvieniisrrnlveludmianuesaie
Ineiingudegnsfeuszynineludamiavuesans 911w 100 AU AUTIVTILTOLANTURUUADUD Y
lugUuuu Google Form nan1533enuin dutadvaiulszaunanmsnainlunmsideglussauuin
diofiarsandusiediu wuin dunstuslundeedegsiian egd 4.04 anAnwimginssuves
tinvieaiien wuin greuiuvasuaudnilvg neliuinsuisnindes Aadusosay 97 fanudlu
Asluiienfuussminiiedlnende 1 afe/1 Weu way 1 ase/3 ey dulugiinissitanisld
suusznalunisvisaion #nd1 10,000 vin veudumeisnienlusunuululsunayanaiil
vwasiensdndulade vie/uwi desllumsliinamionfiorUszana 3 Ju 2 fu veulfiumeviouiles
fuaseuass wazdinuismihioniieriudemaazuusi WeSeuifsuanuduiugszning
Hadvdruyanauaztiadsdrulsraunanisnaindidnadenginssunsidenldusminieives

U

Unvieaiied Famianuedaty T1LUNAINDTEY NUT1 ATUREAAMI ATUTIAT ATUUAAS WATAIY

'
aaa L%

= o [ Y ! N v o oo W A = = LY 1
NTLUIUNT UANUANNUSNUBLNHUBAAYNIIGDANTEAU 0.05 WIBLUTYUMNEUANUANNUTIEUING

JaduauupranazsongAnssunisidenlduseninieivesdnvisaies famianuasany Iuunay

ddQ a

21TIN WU SUUsTINluNSViauNeIAsIasvinle seuiunIYiawnelvldle UARANLBNENARBNIS

Andule wagiTnuiendningniuiguiugemide danuduiusiuvegrlideddynisadansediu
0.05

[

AdAgY: drulsEaun1snain,N1sAnauls



nsus: vu:)mmsua msmlauawamuaaasuoumo
\\ EU ASDA 11 na:s:AuUIUBIE ASOA 9

N|C2024 “NISWAUUNIASYINDBUBUGDY BCG Model”

UNIINYIATAIANSIUDDNLAL VLD

ABSTRACT

This research the objective is to study the marketing mix and to study the behavior of
tourists in deciding to use the services of travel agencies for Thai tourists in Nong Khai Province.
The sample group consisted of 100 people within Nong Khai Province. Data were collected
through a Google Form questionnaire. The research results found that the overall marketing
mix factor is at a high level. When considering each aspect, it was found that the promote
aspect had the highest average at 4.04. From studying the behavior of tourists, it was found
that the majority of respondents Have you ever used the services of a travel agency accounting
for 979%. The average frequency of traveling with travel agencies is 1 time/1 month and
1 time/3 months. Most of them have a budget limit for traveling to less than 10,000 baht,
Likes to travel and travel in the country, The person who influences the decision is the
father/mother, It is popular to spend approximately 3 days and 2 nights traveling, Likes to
travel with family and get to know travel agencies that lead tours through channels and
recommenders. When comparing the relationship between personal factors and marketing
mix factors that affect tourists' behavior in selecting travel agencies Nong Khai Province.
Categorized by age, it was found that the product side, price side, people side, and process
side. There is a statistically significant relationship at the 0.05 level. When comparing the
relationship between personal factors and the behavior of tourists choosing to use travel
agencies Nong Khai Province. Categorized by occupation, it was found that how much is the
budget for traveling at a time, When do you like to travel, Person who influences decision
making and through what channels do you know travel companies that offer tours. There is a

statistically significant relationship at the 0.05 level.

Keywords: Marketing mix, decision
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