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ABSTRACT

The purpose of this research study was to study the opinions of consumers. Study
the intention to use the service and analyze the impact of subscription marketing strategies
on consumers' intention to use the service in Thailand, a case study of Xbox Game Pass using
a questionnaire as a tool to collect data from 400 consumers in Thailand. The variables
studied this time, the independent variables are subscription marketing strategy and the
dependent variable is the intention to use the service by consumers in Thailand. Statistics
used in the analysis include frequency, percentage, mean, and standard deviation. and
multiple regression analysis. The results of the study found that the majority of the sample
consisted of 198 females, aged 21-30 vyears, with a bachelor's degree or equivalent.
Occupation: Company employee, single status, average monthly income 20,000-30,000 baht
and having 3-4 family members. The results of the hypothesis testing found that The overall
subscription marketing strategy has an impact on consumers' intention to use the service in
Thailand. And for each aspect of the subscription marketing strategy The variety of content
and the presentation of new content significantly affect the intention to use the service.
However, in terms of price, it affects the intention to use the service without statistical
significance at the 0.05 level. This study can be used to plan strategies for subscription

businesses to respond effectively and efficiently to the needs of users.
Keywords: Subscription marketing strategy, consumer’s intention, Xbox Game Pass
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groups/gamingdose/) wiothuldlinsziuasiunussaiananisada

a

v a & v A va
2. Yoyanfugil (Secondary Data) {udeyaiif3delisausuniefuaiiunnnumawie 9
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Pass H1um LT uladviaasiA saduiny wazaingidenlduinig Xbox Game Pass Ao A273
VAINNANLVDHNY bATAIUANAIVDITIANANITN

NaNsIATIENUIn Aede diudouuuninsgiu waznisudana eadunagnsvng
MsmaauUUainsandn SsUsznoudie FuANIAINYIaNSYBIRULIUG FIUNISLALBABLLYIUS
Tyai wagdrusen dnasonisidlalduinig Xbox Game Pass vasfjuslanluuszmedlue wuiigmeu
wuvasuamszAuAAMTuAnIRUNagMENIsIRaaLUUaTasaInGn Uszneuse fuam
VaINTaNBYBIABUINLA sumsiausnoumudlu uazsusnn Taoilledwunausiesu fszdu
AVIUAAILLINEIRULSN AD ATUTIAT TEIRINIABAIUNMSAUDABIIUAIY LazAUAINTaINTIANY
YDIABUYILAR U

HaMFIATIINUT Aade dudsnuuinessiu uazmaudana Weafunisidalduinig
Xbox Game Pass vosuilanlutszinelne Ssusznause suviruafidengingsy sunisades
MUBINGY UAZAIUNITTUIINITAIVANNGFNTTUYDINULDY WUINADULUUABUNULTEAUAIY
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M19199 1 Lanman1sInTeAdudseansnisannsenyian (Multiple Regression) Nagnsn1snain

WUVALATENTN TUAINT I

A15A91AkYUSN15 Xbox Game Pass

NAYNSN1IAMALUUALATENITN

B SE. B t Sig.
ATl (Constant) 1.143 191 6.001 .001
nagnsn1snankuuadasauBnlag s 695 .047 578 14.825 .001

R? = .334 Adjusted R?= .333 F-Value = 219.795 Sig = .001
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N9 1 nudnagnsnmsnainuuuatasaindnlunmsiidsadenisialalduing
Xbox Game Pass §len Adjusted R? = .334 a8unglédn nsdslaldusnns Xbox Game Pass 1unaun
MnnMssuinagnmansmaiauuvaiasadnlunwinegiidesas 33.4 dawuin aundgiuvesna
gnsNINIsAAKUUATTASANN3N (Subscription) lunmaudwmasentsdlalduing

defsamintnuemansenuresnagnsnamsnaauuuatasasnnlunmnudmsas
n3dlalduins Xbox Game Pass vasffuslaalutssmelne wudn

auufgIudl 1 nagndnmenismananuuaiasandnlunnsisdmadentsaclalduinig Xbox

YY)

Garme Pass v0sgfuslan A Sig. iy 0.001 FstfesninArseutiuddty 0.05 Feanusaagunalei
nagnsmInaauuuadasandnluiuresamainasveaiemdsmaenisaalaliuinng Xoox
Game Pass vesuslnn uaziilefiansanen Beta Wiy 0578 wansiniiavswassainsinuysifianis
WFeatu a8u18léd1mIn Xbox Game Pass TEnagnsnnanisnatalun msnfiadu 1 wiae awds

dnSnaron1snslaltiusnis Xbox Game Pass 4NN 0.578 18

s
a a

o a ¢ 1o . . s
13199 2 LLﬂﬂQNaﬂ'ﬁ'JLﬂi']%ﬂﬂ']ﬁllﬂi%ﬁﬂﬁﬂ'ﬁﬂﬂﬂ@EJ‘W'me (Multlple Regre55|on) nagnsnIInam

LUUANASENNTN

A1sAlaldusn1s Xbox Game Pass

NaYNSNIIAAIALUUATATANITN

B S.E B t Sig.
ARl (Constant) 1508 .195 7.748 001
NAgNSNIIAAIALUUALATANNTNA LAY 325 042 361 7.689 001
Ma’mwmasuamaumuﬁ
nagnsnIseAaakULalATAINBNAIUNISANe 267 036 345 7.345 001
ADULNUA LAY
ﬂaqmﬁmimmmquaﬁﬂiam%ﬂé”mmm .019 .032 .022 .594 .553

R? = .401 Adjusted R? = .397 F-Value = 97.276 Sig = .001

IINENTRA 2 NUINAYNSNIRAIKUVATATAINTNNEHaRoN13AILalEUINIT Xbox Game

¥

Pass dA1 Adjusted R? = .397 a%msflﬁdw MsAataldusns Xbox Game Pass Wunainainnssus

&
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nsus: UUDU'\ﬂ"ISIIZ—Lﬂ']SU']IHUDWE]\)TUDDHSuOUlﬂO
\\ EU ASDA 11 na:s:AuUIUBIE ASOA 9

“ﬂ'lSV\‘l-CUU']IﬂSUQﬂ'{)Z{UUUODEJ BCG Model”

ot A UNIINYIATAIANSIUDDNLAL VLD
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Lﬁaﬁmmwﬁmﬁﬂmamaﬂiwwaaﬂasmémqmsmmmquaﬁmam%ﬂﬁqmaaiamié’?ﬂﬂ%
U3n13 Xbox Game Pass vasusinalulsemalng wui

AuuRz T 2 ﬂaqm‘mﬂmimm@LLuuaﬁﬂiauw%ﬂiuéhwaﬂmmwmﬂwawmmﬁaméma
siansnalaldusnis Xbox Game Pass vosuslaa f Sig. Wiy 0.001 efeeninsziuiodiay
0.05 Fsaunsaazunalai ﬂaqwﬁ‘mﬁmmmLLU‘Uaﬁmams’?ﬁﬂiuﬁmmmmmwmﬂwmmauﬁammma
sen1snalaldusnig Xbox Game Pass YBIEUILnA wauilofiansanan Beta WinAu 0.361 wanei
T8nSwasenireulsiiieaniudeiu esuigladmin Xbox Game Pass 1dUadunagnsninsnain
Fumuvanvanevenieniindy 1 e avdadvsnasonisselaldusnns Xbox Game Pass 17N
Fu 0.361 e

AUNAFIUT 3 nagnsnNIseamBuvaiasaudnlusuveInsiausnsumuA Ao

Y

nsaalaldusnis Xbox Game Pass vosffuilaa A1 Sig. Wiidu 0.001 Fefpeninansziutoddny
0.05 saunsaazunalain nagnsnisnanuuualnsauBnlusuveInsiauenoumudlnddiass
n13atalaldu3nis Xbox Game Pass 1o u3lnA wazidefansmna Beta Ay 0.345 uansindl
dngnaseninaduUsineniaiediu e5uielaicmin Xbox Game Pass 14Uadunagninianisnain
Tuduresvnaiauaidevilvaifintu 1 e wwddvinadonisidlalduinis Xbox Game Pass 11
3 0.305 i

auufgIudl 4 nagndmensmaanuuatasandnlufuresaidmatenisndlalduinig
Xbox Game Pass ¥asuslan f Sig. WAy 0,553 Fasnnnindsesutiodidy 0.05 Jsanansaagy
ualddn nagnsnenisnaauuuatasandnludumesalddmaenisclalduinig Xbox Game

Pass YafUILAA

2AUTNENANTIVY

NAFTUNIINAARUANNAFIUNISITY NAYNIINITAANALUUANATANITA (Subscription
Marketing) dssasiomssidlaldu3nis Xbox Game Pass vastjuilnalutssmelng uandsiuluusios
auuAgIu anseasULuunaaeula

aunfigd 1 nagndmenismanauuvadinsaandnlunnsiudssasionisislalduinig Xbox
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