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Abstract

The purpose of this study was to study the general information about woman’s network as an
economic driving force, marketing innovation for the society that support woman’s network as an economic
driving force and to study the model to promote women’s network as an economic driving force with marketing
innovation for the society: a case study of the health products within a subsidiary of PhuengLuang Asawin Co.,
Ltd. The sample used in the study were woman’s network within seven regions of Thailand such as, North of
Thailand, Northeastern of Thailand, Central of Thailand, Eastern of Thailand, West of Thailand, South of Thailand
and Bangkok at the total of 50 areas. The statistic used in the analysis were frequency, percentage, mean,
standard deviations, and Pearson’s Product Moment Correlation.

The result of the study shows that the promotion of woman’s network as an economic driving force
with marketing innovation for the society overall, is at a moderate level with an average of 2.39 and the opinions
toward the promotion of woman’s network as an economic driving force with marketing innovation for the
society is at a moderate level with an average of 2.59. The result of the workshop had found an important key
issues and was presented to create a marketing platform to expand the distribution area into the community
level, to receive the benefits from the sale in accordance with the government’s policy that want woman to
be an economic driving forces that can be reach and dependable as a new way of survival in the midst of the
crisis of Covid-19.

1) Policy Recommendations
1.1 The government must support the system to provide an access to technology media at a
cost in every sub-district so the entrepreneur can advertise their marketing innovation activities for it to be able
to expand thoroughly.
1.2 The government and the related agencies must provide financial support to the group of
vulnerable people such as, underprivileged people, people with disabilities and etc. that require help to survive

and be able to take care of their family members.
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2) Practical Recommendations

1. The health products within PhuenglLuang Asawin Co., Ltd. should expand it distribution
areas, networks and distributors in each channel that corresponds to the target audiences.

2. The health products within Phuengluang Asawin Co., Ltd. should expand it distribution
channel via online platform applications.

3 The health products within PhuenglLuang Asawin Co., Ltd. should be able to create the
motivations for actors, net idols, and youtubers, to review the products at all time.

4. The health products within PhuenglLuang Asawin Co., Ltd. should arrange an activity to
provide income for families, communities and society, to provide the knowledge to help people survive via
training courses on Facebook, Instagram, TikTok, and Clubhouse.

3) Recommendations for

A study of the marketing process leading to developments operations for stability, prosperity,

and sustainability in the health products business within a subsidiary of PhuenglLuang Asawin Co., Ltd. in all

areas.
Keywords: the model to promote woman’s networks as an economic driving force with marketing innovation for the society
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