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Potential Development of Local Food Tourism in Khon Kaen Province
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Abstract

This research article has the objectives of 1) studying the current situation of local food tourism in the
municipality of Khon Kaen Province and 2) studying the behavior of tourists who travel for local food tourism
in the municipality of Khon Kaen Province. This study uses a research method to collect data by using a
questionnaire from a sample group of tourists who travel to local restaurants in the municipality of Khon Kaen

Province—400 people by simple random sampling.
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From the study, it was found that most of them were female, representing 68%; 47.5% were students,
aged between 21-25 years, representing 40.5%; with an average monthly income of 10,001-15,000 baht,
representing 36.5%; and most of them had single status (62%). Expectations of Thai food consumption found
that easy access to restaurants accounted for 32.5%, a variety of food accounted for 28%, most came with
friends, which accounted for 37.5%, and most came as couples, which accounted for 35.5%. The reason you
choose to consume Thai food is because it is delicious, clean, and good for your health. The frequency of
consuming Thai food is 1-2 times a week. Participants in decision-making for local food consumption are friends,
representing 50% of the population; family, representing 20.75%; traveling by personal car, representing 61%;
and motorcycles, representing 25.5%. The highlight of Thai food is its taste, which represents 35% of its
cleanliness. accounted for 24.75% and would like to improve, that is, raw materials accounted for 34.5% and
containers accounted for 12.5%, which would definitely come back to eat, accounted for 52.75% and was

undecided, accounted for 26%.
Keywords: tourism, local food, tourists
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